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Fonts

Correct font usage is vital to 

maintain the identity of the brand.

 

The font that was used as the 

inspiration for the logo is:

 

FS Lola

If desired this font should only 

be used for bold impact-driven 

headlines where the logo is set at a 

minimum size to avoid distracting 

attention from the logo.

The corresponding font is 

bold italic which can be purchased 

at:

www.fontsmith.com/fonts/fs-lola

The font used for  the

Listen, connect, deliver 

component of the logo is:

FS Me

This font is designed for maximum 

legibility.

It can be purchased at:

www.fontsmith.com/fonts/fs-me

To avoid the costs of font licensing, 

the body copy font for internally 

produced documentation is:

Arial

This font is available on both the PC 

and OSX.

Usage sample
The typesetting values we would 
recommend for legibility are 9pt 
type on a 12pt line spacing with a 
maximum average line width of no 
more than 10 words to maximise 
legibility.

Practicality
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EOS IT core values

1.  People x technology = progress. 

People are united and 

empowered by technology, never 

divided and frustrated

2.  Our objectives are always our 

client’s objectives

3.  We treat others with respect and 

integrity and expect this in return

4.  Always seek to innovate and 

improve at the beginning, not at 

the end

5.  When IT has its own language, 

speak the customer’s language

6.  Our customers are stakeholders 

in our business, we grow as they 

grow

7.  Valuable long term relationships 

are built through quality and 

consistency

8.  By being great at the small things 

we do we will remain great at the 

big things

9.  Safety & security are paramount 

in everything we do

Our target Audience

We are focussing on three key 

audience sectors:

1.  Medical professional 

organisations such as 

orthodontists, dentists, vets etc.

2.  Professional organisations such 

as accountants, solicitors, book 

keepers, professional associations

3.  Education & not for profit such 

as schools, colleges, training 

organisations, charities etc.

Our mission

We provide the heart that great businesses need to enable their staff to use 

information and technology in the most effective and economic manner, 

that is reliable, safe and secure, to achieve and exceed their objectives.

Our vision

To be the information heart of sucessful business.

Positioning statement

Listen  We always listen to our customer and ensure they are aware of this

Connect  We connect them to the solution they need

Deliver  We always deliver, on-time, on-brief and on-budget
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Qualified

Our range of experience covers both 

formal accreditation and a wide 

variety of real-world skills which 

empower us to resolve our clients 

IT issues and provide a premium 

service.

Approachable 

We speak technology but we’re also 

great at translating this into the 

benefits the clients will experience.  

People make up the often-forgotten 

essential component of the IT 

process and part of our role is to 

ensure that they’re equally as 

connected to their IT.

 

Business minded

We are business people focused on 

delivering IT services, not IT people 

trying to run a business.

Tenacious

When we start a job we always 

finish it.

Reliable

We’re only as good as our last job 

so we always make sure that every 

job is our best job.

Passionate

Just ‘doing the job’ is not enough. 

Our team drives the job and make 

success personal.

Consistent

The same high quality applies to 

everyone. Whatever you want, 

whenever you want it you get 

nothing less than the best we’ve 

got to give.

Competitive

The world’s a competitive place, 

luckily we’re a competitive 

company. Let’s talk.

Innovative

What we did yesterday is always 

great, but how we do it tomorrow 

will always be better.

Confident

We’re not saying ‘yes’ just to please 

you. We’re saying ‘yes’ because the 

answer is ‘yes.’

Honest

We take responsibility for everything 

we do. We work with integrity and 

are always honest.

 

Brand characteristics

Our brand is not a logo, specific colours or a typeface, is the experience our 

customers feel when they work with us.

Our brand is designed to represent our business and the way we like to 

work. It has also been carefully crafted so that it alligns with the needs of 

our target audience. In this way we will appear more desirabe than our 

competition.

This is how we will make EOS IT a bigger and better company.

We are:
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Colours

The standard 3 corporate colours 

have not changed.

The use of black has been 

changed to Pantone 412 Warm 

Grey to provide a warmer 

alternative.

Please note that the following 

CYMK colour breakdowns are 

based on Adobe InDesign CC 

values.

For specific colour accuracy please 

consult a pre-press quality proof 

from the supplier.

Though shown (right) the logo 

overlap colours are not used 

outside the logo.

PANTONE 299
C 80.0  M 18.0  Y 0  K 0
R 0   G 160   B 221
# 00a0dd

Overlap Blue - Green

PANTONE 382
C 28.4   M 1.3 Y 100  K 0
R 196   G 214   B 0
# c3d500

PANTONE 1375
C 0   M 55.3  Y 96.1  K 0
R 249   G 156   B 37
# f89c24

Overlap Orange - Green

PANTONE 412
C 61.9   M 65.6  Y 65.2 K 61.7
R 57  G 47   B 44
# 392e2C
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The core logo

The 3 circles

The Venn diagram component 

consists of 3 overlapping circles 

which indicate a process. The last 

circle links to the dot above the i.

These can be enlarged and cropped 

to fill a large area.

They cannot be used at a logo-size 

without the eosit component.

eosit

The company name can be used in 

isolation from the 3 circles.

In black and white-out formats 

there is an added space between 

the eos [and] it elements to aid 

differentiation.

listen connect deliver

These must always be kept to their 

allocated colours which cannot be 

changed.  The only exception is 

the use in black, grey or white-out 

formats.

The logo is comprised of three main elements.
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Logo colour variations

To preserve the impact of the brand, 

it is vital that the logo is used in a 

consistent manner and none of its 

elements are separated.

The logo can be used in the following 

methods:

• Colour

• Grey

• Black

• White-out of a contrasting solid

Only these approved versions may be 

used.
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Usage guide 1 of 3: Logo

Legibility and consistency of 

application are the most vital 

considerations when using the 

brand components.

Minimum size

The logo alone should not be used 

at an overall width of less than 

25mm.

When used with the strap-line the 

logo should not be used in any 

format at an overall width of less 

than 40mm.  Usage at smaller sizes 

will impair legibility of the strap-line.

Proportion

The logo should always be used 

in proportion with all elements 

correctly grouped. Breaking this rule 

is very naughty indeed!

25mm40mm

8 8

4

Safe area

The logo should always have a clear 

safe area around it no less that the 

size of the blue dot above the letter 

‘i’ in it

4 4
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Usage guide 2 of 3: Additional graphic elements

The Venn diagram circles

The three overlapping circles can 

be cropped within a space to add 

visual interest.

They can also be used to crop 

images within them.

The colours of the circles should not 

be changed.
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Usage guide 3 of 3: Integration with images

Logo overlaid on images

The logo can be used over an image 

when used without the strap-line.

This is permissible where the 

underlying image has no significant 

colour or tonal variations within the 

logo safe area which may distract 

from the logo.

The logo must always be distinct 

and legible.

4 8
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Usage guide Photography

Introduction

Photography is a vital part of the brand toolkit.

The images should always focus on people rather than technology as it is people who benefit from the service.

Photography can be divided into 

two levels:

1. Professional (‘Hero’) shots

These will form the backbone of the 

marketing material and are taken 

to  fulfil specific briefs. They will be 

used on website slider banners and 

literature, signage etc.

As they are repeated across several 

media they gain recognition as part 

of the brand.

2. Internally generated shots.

These shots are taken by team 

members and customers on phone 

cameras etc.

Wherever possible these should be 

well lit and exposed and the subject 

should fill the frame.

Subject guide

Images should cover the following 

subjects:

•  Range of professions we work with 

(white coat professionals to estate 

agents) 

•  Range of solutions we supply 

(hardware to software)

•  Range of hardware we support 

(from tablets to desktops)

•  Range of locations our clients 

work in from offices on desktops 

to working remotely on tablets

• Happiness

Style guide

Here are some simple guidelines 

to ensure that internally generated 

shots work well:

•  Lighting. Keep the sun over your 

left or right shoulder when taking 

pictures

•  Shadows. Try not to include your 

own shadow in a picture

•  Angles. Be creative and use high 

or low viewpoints for a more 

dynamic shot

•  Take a moment. Before snapping 

just take a second to look at 

what’s in the viewfinder and think, 

‘how can I make this better?’
Sample images to be added 

when photography has been taken.
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Stationery

Business Card artwork has been 

provided in both .pdf and Adobe 

Indesign CC Format for customer 

personalisation.

The stationery is supplied as an 

Adobe Indesign artwork file (EOS 

IT A4 Letterhead.indd) and with a 

.pdf file which indicates a suggested 

letter layout (EOS IT A4 Letterhead 

Layout Sample.pdf).

We would suggest that the business 

cards be printed on a 350 to 

400gsm bright white stock with a 

matt laminate to both sides and 

a spot UV varnish added over this 

to pick out both logos in a gloss 

contrast.

The business card is supplied with 

a distinct layer in Adobe Indesign 

for a Spot UV Varnish plate for this 

purpose (shown in Magenta below).

 Perth   45 Ventnor Avenue  West Perth  WA  6005

 Mandurah   Suite 3  94 Mandurah Terrace  Mandurah  WA  6210 
  t. 1300 597 277   f. 08 9510 9056   info@eosit.com.au   www.eosit.com.au

  ABN 000 000 000 

Ref: Insert reference here
Date:  Monday 01 January 2015

Dear Sir

Designers use latin text which starts with Lorem ipsum to indicate where copy will occur in a visual. For those who 
always wondered what the source looks like here is H. Rackham’s 1914 translation in the aforementioned Loeb 
Classical Library edition which contains the the major source of lorem ipsum. But I must explain to you how all this 
mistaken idea of denouncing of a pleasure and praising pain was born and I will give you a complete account of the 
system, and expound the actual teachings of the great explorer of the truth, the master-builder of human happiness. 
No one rejects, dislikes, or avoids pleasure itself, because it is pleasure, but because those who do not know how to 
pursue pleasure rationally encounter consequences that are extremely painful. Nor again is there anyone who loves 
or pursues or desires to obtain pain of itself, because it is pain, but occasionally circumstances occur in which toil and 
pain can procure him some great pleasure. To take a trivial example, which of us ever undertakes laborious physical 
exercise, except to obtain some advantage from it? But who has any right to find fault with a man who chooses to 
enjoy a pleasure that has no annoying consequences, or one who avoids a pain that produces no resultant pleas-
ure?On the other hand, we denounce with righteous indignation and dislike men who are so beguiled and demoral-
ized by the charms of pleasure of the moment, so blinded by desire, that they cannot foresee the pain and trouble 
that are bound to ensue; and equal blame belongs to those who fail in their duty through weakness of will, which is 
the same as saying through shrinking from toil and pain. These cases are perfectly simple and easy to distinguish. In 
a free hour, when our power of choice is untrammeled and when nothing prevents our being able to do what we like 
best, every pleasure is to be welcomed and every pain avoided. But in certain circumstances and owing to the claims 
of duty or the obligations of business it will frequently occur that pleasures have to be repudiated and annoyances 
accepted. The wise man therefore always holds in these matters to this principle of selection: he rejects pleasures to 
secure other greater pleasures, or else he endures pains to avoid worse pains.Designers use latin text which starts 
with Lorem ipsum to indicate where copy will occur in a visual. For those who always wondered what the source 

Tours sincerely

Karl Winrow.

Perth 
45 Ventnor Avenue  West Perth  WA  6005
Mandurah 
Suite 3  94 Mandurah Terrace  Mandurah  WA  6210 
t. 1300 597 277   f. 08 9510 9056   info@eosit.com.au
www.eosit.com.au  

0433 124 031  Karl Winrow  Director  karl@eosit.com.au

GDA 1129  /  EOS IT 
Monday 27 July 2015

www.gdadesign.com

GDA 1129  /  EOS IT 
Monday 27 July 2015

www.gdadesign.com

GDA 1129  /  EOS IT 
Monday 27 July 2015

www.gdadesign.com

Perth 
45 Ventnor Avenue  West Perth  WA  6005
Mandurah 
Suite 3  94 Mandurah Terrace  Mandurah  WA  6210 
t. 1300 597 277   f. 08 9510 9056   info@eosit.com.au
www.eosit.com.au  

0433 124 031  Karl Winrow  Director  karl@eosit.com.au

GDA 1129  /  EOS IT 
Monday 27 July 2015

www.gdadesign.com

Spot UV varnish area Spot UV varnish area
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File resources guide

Electronic versions of all logo files 

plus the Spot Colour Library file 

(in .ase format for Adobe CS5 + 

software) can be found in the Logo 

folder in the following formats:

This is available in the following 

formats:

•  Adobe Illustrator CS .eps vector. 

This format is suitable for print 

and sign work and can be scaled 

without any loss of quality

•  300DPI RGB .jpg. This is fine for 

print work and screen work but will 

degrade in quality when enlarged

•  300DPI RGB .png This formats 

is great for screen work and 

is suitable to be used over 

background images as it has a 

transparent background

Full CYMK

eosit CYMK

Full Greyscale

eosit Greyscale

Full Black (K)

eosit Black (K)

Full White-Out

eosit White-Out

3 Circles
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